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Kids Teach Kids About Money
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Biz Kid$ Session Presenter

» Marion French

« WXXI's Assistant VP, Education &
Interactive Services and directs the
WXXI Educational Outreach Center

e Produced the Biz Kid$ outreach kits to
help stations engage their
communities.
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Biz Kid$ ...

* Biz Kid$ is a fun, fast-paced public TV series where
kids teach kids about money and business

» Teaches with comedy & spoofs on
movies &TV shows

» Each show features young
entrepreneurs and social
entrepreneurs succeeding in
business (handbag designer,
podcast host, dog groomer, etc.)

» Key Ideas: using credit wisely, saving,
budgeting, investing, donating, and how to run a
business

Session Goals

« Advantages and how-to’s of credit unions
working with their local public TV (PBS)
affiliates using Biz Kid$.

* |ldeas for Biz Kid$ in schools or for
informal organizations
* Biz Kid$ contests in the community

» Get Biz Kid$ DVDs into the schools for
teachers to use




Leverage Biz Kid$ by partnering
PBS Stations

Broadcast provides reach
Partner to extend reach
Meet with stations to talk about what you can do with them

and what they are doing with Biz Kid$
Set promotion goals together
Joint flyers with tune-in times

Promote any training or related outreach events either
organization is doing (print, promotion, on-air)

Set a goal for hosting an event together/training
Promotion tune-in spots with local connections

Need funding? Write a grant together or seek other
supportive community partners

Finding PBS Stations

Q: Do they broadcast Biz Kid$?
A: Go to the bizkids.com site and use the zip code finder to

see what stations near you air Biz Kid$

Q: How do | know who to contact at the station?
A: Go to: National Center for Media Engagement Station

Directory:
http://mediaengage.org/stationinfo/stationDirectory/index.cfm
Get contacts by state

Station Education, Outreach, Communications, TV

Production Departments




Finding PBS Stations

What should | expect from
stations?

Stations vary in capacity based on size and funding.

» All broadcast programs they select for their audience

» Stations do promotions/marketing (on-air, online, in print)
* Some stations present shows that independent

producers bring them if it fits program selection
parameters

* Some stations do outreach/education/training

— Events (members, general public, schools, etc.)
— Training services

As with all institutions: projects require funding so many times it is

necessary to partner to raise funds from an outside source to fund
initiatives




What should | expect from
stations?

» Some stations produce one or more of the following:
— Tune-in spots
— Educational spots (30 sec. — 1. min) to air between
shows (since PBS does not air commercials)
— Shows such as specials (1 time show)

— Occasional documentaries for membership or general
interest

— Series: (daily, weekly, monthly)

— Stations need a place in their broadcast to put
productions (i.e. Can’t produce news reports if they
have no local news program)

Productions cost money to create

Resources from Biz Kid$

* Video broadcast, DVDs and Clips

 Curriculum and activities per
episode

» Outreach Kits

» Website




Using Biz Kid$ Series Video

* The 39 episodes have 4-year record
(taping or DV-R) & educational use
rights

* The Biz Kid$ website has a zip code
finder search to find when Biz Kid$ is
airing on your public TV station(s)

* DVD boxed sets are available for the
first 26 episodes. Contact: In Illinois
contact Melanie Murphy
melanie.murphy@ilcusys.org for details.

« Episode video clips are available on the
web. www.bizkids.com Video clips
include financial concepts and young
entrepreneur profiles

Biz Kid$ Website Resources

www.bizkids.com

¢ Episode Curriculum, Games &
Family Activities

* Video Clips & )
Young Entrepreneur Profiles

¢ ‘“Dollar-A-Glass” Online
Entrepreneur Game

e Submit Your Biz Kid$ Story Idea

e Zip Code Search: Look up when
the series airs locally

» Biz Kid$ Blog
& “The Vault” E-Newsletter

¢ Financial Tips




Biz Kid$ Screenings and Lessons

Concept introduction through
host skits, comedy sketches &
profiles

Entrepreneur & social
entrepreneur interviews in all
episodes

Watch an episode and use the
related curriculum lesson in a
2-day format

Less time: Watch some clips
and use activities from the
episode curriculum package

Schools, Clubs, After Schooal,
Family Screenings

Biz Kid$ 5 Core Episodes

5 episodes focus on key concepts
in financial education

Curriculum packages available in
English and Spanish at:
www.bizkids.com

Each package includes:
-Biz Terms
-Equipment and Materials Needed
-Day One: Student Activity
-Day Two: Student Activity
-Discussion Questions
-Handouts
-Family Activity Sheet




Focus of 5 Core Episodes

Episode 104: What Can You Do With Money?

Focus: Understanding spending, saving, investing, and
donating

Episode 106: Taking Charge of Your Financial Future

Focus: Set financial goals and learn about opportunity
cost

Episode 110: How to Achieve Your Financial Goals

Focus: Achieve financial goals by tracking and
controlling spending, and investing from a young age

Episode 116: Budgeting Basics

Focus: Budget to gain control of spending and
expenses

Episode 123: Understanding Income and Expenses

Focus: Tracking income and expenses to follow cash
flow

Outreach Kits

* Biz Kid$ Teacher Professional Development Kit:
Scripted presentation

— Scripted training presentation activity suggestions and
modules: Train teachers to reach more kids and
institutionalize Biz Kid$

* Biz Kid$ Booth Kit:
— Provide display and activity ideas for an event
Biz Center, Take Away Activities, Games, Raffles

e Available at: wxxi.org/tv/bizkids




Biz Kid$ Vocabulary

Play Biz Term Bingo

Use Biz Terms by

episode

Bingo boards and

definition cards are

supplied by episode

Use the Biz Terms to

create Biz Kid$

CI’OSSWOI'dS & WOI'd Included in the Outreach Kits
searches.

Biz Kid$ Career Module

Watch Biz Kid$ Career Exploration Episodes &
Use Curriculum Packages

Watch Entrepreneur Profile Video Clips & Use
“Get to Know the Biz Kids” Handout
Researching Careers Activity

Get to Know the Makers of the Dough

— Guest Speakers

— Class Field Trip to a Business

— “Learn About Careers” Day

— Job Shadowing in Small Groups

Included in the Outreach Kits




Get to Know the Biz Kids

» Watch the
entrepreneur profile
clips at bizkids.com

* Complete Get to
Know the Biz Kids
Handout

» Help students identify
iIssues in starting and
running a successful
business

Included in the Outreach Kits

Interview Business People

* Invite guest speakers
from the community

* Complete Get to
Know the Makers of
the Dough Handout

» Help students learn
how to conduct an
information interview

Included in the Outreach Kits
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“Learning About Careers” Day

* Invite guest speakers
from the community for
a “Learn About
Careers” Day.

* Complete Get to
Know the Makers of
the Dough Handout

» Help students learn
how to conduct an
information interview

Included in the Outreach Kits

Business Field Trip

» Help students learn
how to conduct an
information
interview

* Provide tours in an
actual business
environment

Included in the Outreach Kits
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Job Shadows

« Small groups of
students shadow a
business person by
visiting them and
following them
through part or all of
a work day

Included in the Outreach Kits

Biz Kid$ Business Development
Module

Watch Biz Kid$ Business Planning
Episodes & Use Curriculum Packages

Lemonade Stand Business Activities
Create Your Own Business Activities
Launch a Biz Kid$ Contest

Included in the Outreach Kits
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Biz Kid$ Dollar-A-Glass

+ Have students play “Dollar-A-Glass” game
to learn entrepreneurial business concepts
at www.bizkids.com

« Have a class competition with high score
chart

*  Watch the Biz Kid$ lemonade stand
episodes and use related curriculum
packages.

«  After playing the game, have student groups
complete a business plan for a lemonade
stand business. Assess what students are
learning about business planning and
strategy.

«  Extension activity: Have students share
what they have learned with the class or do i .
a presentation by having each group makea  Included in the Outreach Kits
business pitch to “investors” (classmates).

Biz Kid$ Create Your Own Business

» Decide on a business idea

» Create a Biz Kid$ Business Plan

* Make Your Own Resume

 Biz Cards

 Brainstorm a Marketing Poster

» “Market Me” Handout to Evaluate
Advertising Included in the Outreach Kits

» Create an Advertisement Skit or
Video

» Make a Biz Brochure
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Launch a Biz Kid$ contest

« Categories

— Youth who already have a business
— Youth who are planning a business
— Youth who have conducted a community service project

— Youth who are planning a community service/social
entrepreneur project

— Business poster contest for real or planned businesses
— Best business pitch to a group of judges or mentors

« Community Partnerships:

— Provide prizes and judges

— Mentors and guest speakers to assist students
— Promotion & media coverage

— Station spots to celebrate winners

Example Community Biz Contest

« Offer a similar event at your school.

¢ WSIU Public TV in Carbondale, IL
partnered with SIU Credit Union and
University Mall in Carbondale

e Activities & Contest:
« Kids developed:
— abusiness plan
— an organizational chart
— aname and logo
— aplan for financing

¢ Results: SIU Credit Union has received
other requests to hold similar
competitions in other market areas. This
highly successful event introduced the
series to hundreds of kids and more
than 30 kids, ages 9-15, participated in
the contest

Source: lllinois Credit Union System Indepth Newsletter, Third Quarter, 2008.

14



Community Example Biz Kid$ Entrepreneur Contest

Biz Kid$ Educational Options

e Grade level or
classroom curriculum

» After School: Watch an
episode. Use curriculum
activities & games. Have
kids plan & run
businesses consnucion companis o plan

& finance an engineering job
» Great opportunity for
using business mentors
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Example: Biz Kid$ After School
Project

» Biz Kid$ is a great after school outreach

+ Example: Biz Kid$ Executive Producer,
Jamie Hammond & WA Credit Union League
members volunteered at WA Boys & Girls
Clubs

* Volunteers led 10 days of screenings,
discussions and hands-on activities for 5 core
episodes.

e 6-12 year olds participated in the pilot.

* Result: Biz Kid$ is now used weekly during
homework/tutoring program called the Power
Hour in eight Boys & Girls clubs in three
counties in Washington State.

Biz Kid$ Educational Options

School sponsored activities:
* Planning & showcasing youth
businesses
» “Learn About Careers” Day
* Youth Business Pitches To Panel of
Judges (Business Idol Contest)
* Business Contests
» Engage families: Biz Kid$ movie
night or Biz Kid$ Bash with s sreeing s Kids

community partners to run activities followed by a Q&A with
and have information for families commurity business parters
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Biz Kid$ Action Plan

Use Biz Kid$ in Your Classroom or Grade Level
Pick episodes that fit themes you teach

Offer a Training Session:

— For Other Teachers, Parents, After School Staff
— Youth Development Leader Training

— Training for Kids (Clubs, After School, etc.)

Plan & Host a School Family Event

Host a Biz Kid$ Booth at a School Event
Host a Biz Kid$ Screening

Launch a Biz Kid$ Contest

Have Classes Interview Business People
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